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HUMAN TRUTHS FOR AMBITIOUS BRANDS 

An innovative researcher and strategist with 15 years of experience in CPG, QSR, automotive, hospitality, 

healthcare, retail, financial services, consumer electronics, mobile, and software.  An expert in identifying 

consumers’ implicit and explicit needs and in mapping consumer journeys to guide strategic decisions.  A leader 

with a track record of building and mentoring brilliant research teams and building bridges across departments.  

 
 
ORIGIN, Boston, MA                                             2011-2017 
Senior Vice President, Director of Consumer Insights 
 

Bootstrapped an in-house full-service research, strategy and innovation group for Hill Holliday  
 Recruited and mentored a team of world-class researchers with backgrounds in cognitive 

psychology, behavioral economics, design, statistics and data science, and engineering. 
 

 Promoted the group’s services throughout the organization: opened a gallery of information art 
produced by the team, hosted bi-annual training sessions, managed an internal outreach campaign 
with catalogs, posters, and direct mail; wrote materials for publication. 
 

 Lead the effort to automate data collection and analysis. Achieved record-short turn-around times on 
survey-based, web-scraping, and data-mining projects.  

 
 Built and managed a cost-effective supply chain of data sources, vendors, and proprietary data 

collection and analysis tools that allowed Origin to execute complex research projects in-house and 
save the agency $1M+ a year in research costs. Created a more effective RFP process. 
 

 Created a social listening practice that sold subscription products based on advanced research 
methods: social graph analysis, audience engineering, purchase barrier analysis, influencer targeting, 
core needs identification, and consumer needs profiling. 
 

 
Directed more than 200 insights and strategy projects:  

Insights 
A mapping of consumer metaphors in the mobile phone space  (Simple Mobile) 
A cognitive segmentation project of auto insurance consumers (Liberty Mutual) 
A global brand tracking study (Calvin Klein) 
A study of online behaviors of psoriasis patients (Novartis) 

Strategy 
A launch plan for bFresh, a new grocery store format (Ahold)  
A repositioning strategy and brand architecture (Monro Muffler Brakes) 
A marketing innovation strategy (Bank of America) 

 

Lead the learning agenda; developed and implemented new research methods  

 A framework for assessing consumers’ category motivations and emotional needs. 

 An experiment-based method for testing marketing communications. 

 An approach for measuring brands’ “crave-ability” using survey and social media data.  

 A novel regression-based model for brand awareness and preference metrics.  

 A suite of consumer intelligence products based on mining of social media data. 

 A methodology for extracting insights from online product reviews. 

 A method for identifying purchase barriers using clickstream and search query data. 
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HILL HOLLIDAY, Boston, MA            2009-2011 
Vice President, Media Research & Innovation 
 Co-founded the media design practice to combine transmedia storytelling with experience design.  

 Conducted experiments in viral media to measure propagation potential of various channels. 

 Directed studies of cord-cutting, streaming, and two-screen viewing that received broad media attention. 

 Introduced social photo-ethnography as a consumer research methodology.   

 Reframed Major League Baseball as a modern entertainment property, leading to the creation of the Fan Cave 

(Webby, Bronze Cannes Lion, One Show Merit). 

 
HILL HOLLIDAY, Boston, MA                            2006-2009 
Researcher, Emerging Media 
 Managed research of user behaviors in emerging social and digital media.  

 Created one of the first-ever corporate content programs co-created by customers (HomeGoods).  

 Built the case for what would become an award-winning content program (Cannes Lion, Webby). 

 Researched, prototyped and tested new interactive experiences, including the award-winning Dunkin’ Run.  

 Advised clients on changes in the digital media landscape; lead media innovation workshops.  

 
GREY ADVERTISING, Sofia, Bulgaria            2003-2004 
Account Planner 
 Directed national advertising for P&G, HBO, and Wyeth brands.  

 Designed and executed a national mystery shopper campaign for P&G, earning a top client evaluation.    

 Planned interactive campaigns with a response rate of 25% above the category average. 

 

NETAGE SOLUTIONS, Sofia, Bulgaria           2000-2003 
Director, Research & Communications 
 Introduced social media listening as a tool for corporate reputation research.  

 Planned and executed a market research program to chart the roadmap for the new enterprise CRM product. 

 Designed a web scraping system to collect sales leads. 

 Managed company’s media relations. Generated front-page coverage in the national press.   

 Adopted paid search – Overture and, later, AdWords – as a major part of the paid media mix. 

 

 

EDUCATION 

Massachusetts Institute of Technology. Master of Science in Comparative Media Studies (2006).  
 
American University in Bulgaria.  Bachelor of Arts in Business Administration (2000). 

 

SKILLS 

Types of research:  All stages of primary research: planning, data collection, analysis, interpretation, 

presentation, and automation.  Have practiced a broad range of quantitative and qualitative methods, as well as 

social data analysis, usability testing, web scraping, search analysis, syndicated studies, and secondary research.  

Tools: Have developed a broad network of vendors: recruiters and sample providers, research platforms, 

automation tools, and research facilities.  Experienced with Nielsen Panorama, Ad*Views, Quantcast, Simmons, 

SurveyGizmo, Qualtrics, Netbase, Pulsar, Crimson Hexagon, Radian6, Social Bakers, Sawtooth, Optimal Workshop, 

SMI eyetracking system, and many other tools.  

Category experience:  fashion, fitness, QSR and fast-casual, CPG, financial services, consumer electronics, mobile 

phones and operators, retail, health care (Rx, OTC, devices, payers, retailers), hospitality, public sector, non-

profits. 


